


SYDNEY FISH MARKET IS A VIBRANT  
& UNIQUE SEAFOOD MARKETPLACE 
RESPONSIVE TO THE NEEDS  
OF ITS DIVERSE CUSTOMERS
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SFM and its retailers were the first businesses in Australia to be licenced  
to the Australian Fish Names Standard, ensuring customers can  

purchase seafood with confidence.
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Financial Performance

Net profit after tax of $1.205 million, 
although lower than last year’s record 
result, was a solid performance in view of 
two significant factors.

Firstly, the NSW Government’s 110% 
increase in the car park levy added 
$300,000 to SFM’s costs. The levy was 
announced almost half way through the 
year but was applied to parking spaces for 
the full year so could not be fully recovered 
by increased parking fees.

Secondly, we have taken the decision to 
expense all of the development costs 
associated with our investment in Market 
Pride®. The Market Pride® initiative has 
the potential to provide a substantial 
income stream to the Company in future 
years. Nevertheless the Board considers 
it prudent to expense all costs (other 
than plant and stock) so as to not carry 
intangible assets on the balance sheet. 
Our net expenditure on Market Pride® in 
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Through the Seafood Excellence Awards, SFM recognises and rewards  
excellence in all aspects of the Australian and New Zealand seafood industry.
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Seafood T
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BOARD MEMBERS
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Getting the SFM brand out and about through cheeky, impactful advertising,  
so when people think fish, they think Sydney Fish Market. 
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SFM’s product sales and performance in 
the 2008/09 financial year had a familiar 
ring to that of the previous year. For the 
second year in succession increases were 
recorded in both the quantity of product 
traded and total market average price.
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SFM’s reverse or ‘Dutch’ auction system ensures product is sold quickly  
while achieving premium prices for SFM suppliers. 
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Market Pride® – helping the Australian seafood industry  
by creating sales opportunities for undervalued species.
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In August 2008, SFM launched its own 
range of premium value-added seafood 
products under the brand name Market 
Pride®. Following extensive market 
research, this new venture for SFM was 
developed to provide consumers with 
a range of premium quality, convenient 
meal options. In addition, the initiative is 
strategic in providing assistance to the 
Australian seafood industry by creating 
a sales stream for undervalued species, 
which are available in abundance but have 
limited current demand.

The initial Market Pride® range consisted 
of seven (7) products including fish 
cakes, soups, a seafood mix and 
Szechuan Pepper & Salt Squid, which 
received overwhelmingly positive 
endorsement from Sydney’s influential 
food media and consumers.

Initial feedback from retailers stocking 
Market Pride® saw the range refreshed for 
winter with increased shelf life and more 
ready to cook options for consumers.

The current range now consists of 
13 premium products, which include: 
Szechuan Pepper & Salt Squid; Seafood 
Chowder – New England Style; Seafood 
Gazpacho; Prawn Bisque; Seafood Laksa; 
Mediterranean Seafood Hotpot; Atlantic 
Salmon & Silver Warehou Sausage; School 
Whiting & Green Peppercorn Sausage; 
Mediterranean Morwong & Silver Warehou 
Sausage; School Whiting & Silver Warehou 
Fish Cakes; Silver Warehou & Atlantic Salmon 
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Results obtained through online 
surveys, feedback, media monitoring 
and event attendance showed that 
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Get Fresh with Fish®

This year, SFM was able to expand its 
calendar of Get Fresh with Fish® seafood 
demonstrations with the assistance of 
the Aussie Seafood campaign. Over 
5,000 people attended these interactive 
events, which for the first time included 
a commercial fisher on stage alongside 
SFM’s seafood demonstrator.

Events were hosted on SFM’s fishermen’s 
wharf, in Sydney Seafood School each 
week in October to celebrate Good Food 
Month, daily demonstrations during the 
2009 Sydney Royal Easter Show and 
at Eden’s annual Whale Festival and the 
Coffs Coast Cool Creek Rhythms Food 
& Wine Festival in Coffs Harbour.

Seafood Excellence Aw
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The prototype filleting bench trialled at SFM over the past year has  
decreased water usage and improved food safety. Everyone wins! 
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CORPORATE GOVERNANCE





SYDNEY F ISH MARKET P


	Sydney Fish Market Annual Report 2009
	2009 Fast Facts
	Contents
	Message from the Chairman
	Managing Director's Report
	Board Members
	Financial Performance
	Management Team
	Product Sales & Performance
	Quota
	Top 20 Species by Value/Volume
	Product Supply By Value/Volume
	Total Sales
	Market Pride®
	Sydney Seafood School
	Marketing
	Operations & Technology
	Our Values
	Our Quality Principles
	Tributes
	Our People
	Corporate Governance

